


This solution saves valuable time and
provides a more transparent market view
by providing essential data to guarantee
the competitiveness and profitability of
your hotels.
FastBooking Checker is the only product
on the market which allows you to:
• compare in real time the range of
Internet rates offered by the competitors

you have selected,
• examine all the rate criteria involved
(excl. or incl. tax, with or without additional
costs...),
• access the analyzed Internet pages
directly,
• view the results in chart or graphic form,
• ensure stringent competitive monitoring
by configuring e-mail alerts.

FastBooking Checker is exclusively reserved
for hotels using the FastBooking Engine
on their websites and is available on an
annual subscription basis.

For more information please contact
Matthieu Dutter on +33 (0)1 44 71 05 11
or by e-mail: mdutter@fastbooking.com.

Every 1st and 3rd Wednesday, over 100.000
subscribers receive a selection of the best
offers referenced on the FastBooking
distribution sites.
Every time a different theme provides an
inspiration for short getaways or longer
breaks. Our Valentine’s Day, International
Women’s Day and Spring issues generated
a significant number of bookings in only a

few days.
Around ten hotels are directly highlighted
and each one must answer 3 criteria: a rating
of at least 7/10, a recommendation rate of
over 80% and an attractive promotional
offer to coincide with the period covered
by the Newsletter.
The next scheduled themes are Easter and
Paris Trade Fair.

This tool is another illustration of our
ongoing determination to increase your
bookings.
For more information, please e-mail Lucie
Mansuy at : lmansuy@fastbooking.com

This new Representative Office, located in Venice, aims to consolidate and develop FastBooking’s 
presence on the Italian market.
With 270 hotels using FastBooking Engine, Italy now represents 20% of the Parisian company’s turnover and 15% of the total number
of nights generated through its tools. A team of 3 e-consultants and 1 salesperson already deal with the Italian market on a full-time
basis. « The transalpine market is proving to be one of the most promising in terms of e-business. Italy frequently comes just behind
France in the list of European countries with the most significant development in on-line distribution forecast over the next few years»,
comments Francis Louis Passerini, Director of the Italian representative office. « This is definitely the right time to be setting up a
representative office here ». 
The new office with its staff of 3 will not only be fulfilling a canvassing role but will serve as a relay for the French team, helping
them to integrate more closely with their Italian clients.

Only two years on, FastBooking Asia is already
showing extremely promising results with a
portfolio of 300 hotels, representing 11% of the
total nights generated by FastBooking.

The portfolio includes such internationally
renowned names as:
GHM Hotels(www.ghmhotels.com), Malaysian
Association of Hotels (www.hotels.org.my),
Central Hotels (www.centralhotelsresorts.com),
Fraser Hospitality (www.fraserhospitality.com),
Landis Hotels (www.thelandis.com.tw), Heritage
Resorts & Hotels India (www.hrhindia.com)... 

FastBooking’s Asian subsidiary is made up
of six staff members, managed by Henry
Teng. With a background in marketing, this
tourism professional has over twenty
years experience in the travel, hotel and IT
sectors. He can be credited with
FastBooking’s entry on the Asia Pacific
market in 2001 following his recruitment
of the first Asian hotels to use
FastBooking Engine. The scale of these
successes rapidly led to the creation of
FastBooking Asia in Singapore, in
September 2003.

Today, our Asian team has expanded 
significantly with the launch of a sales
office in Taiwan and agencies in India,
Malaysia, Thailand, Australia and China.

FastBooking Checker is a competitive monitoring solution which enables you to automatically compare your rates with those of
your major competitors, on their own website and on the main Internet booking sites (Expedia, Opodo, Lastminute...) and GDS – on
any date you choose.

P R O D U C T  N E W S

A N S W E R S  T O  Y O U R  Q U E S T I O N S

D I S T R I B U T I O N  N E W S

N E W T E A M

FastBooking boosts 
your promotions!

Monitor the rates applied
by your competitors.

FastBooking opens a representative office in Italy

Note the booking confirmation number, log on to the “booking” space on your website and enter the number. Once you have
checked the booking details you can add a comment to appear on the cancellation e-mail received by the client. Then click
on “Cancel Booking”. This operation should be carried out as soon as possible after the client’s call and within 3 days of the
original arrival date at the latest. Obviously no commission is due on bookings cancelled within the system.

A client has cancelled their FastBooking reservation by phone, what should I do?

The “Internet” rate category is the default rate sold via the distribution sites. To sell your rooms over the Internet at the same price as the
rack rate, you have to insert the rack rate in the “Internet” rate grid and apply it to the relevant period. 

As soon as 2 hotels from the same
group start using FastBooking Engine
on their web site, we install the
FastBooking CRS tool at no extra cost,
enabling the Internet user to make simultaneous
availability searches throughout all the hotels
in the group.
The Internet user or travel agent can use the
tool to carry out a multi-criteria search (by
destination, hotel category...) and access the

offers in all your hotels on a single page.

Thanks to its advanced Cross-Selling func-
tions, FastBooking CRS makes it possible to
suggest other hotels if the first choice is full
on the dates required and thereby avoids the
risk of a potential buyer looking elsewhere.

I’ve closed sales on my Internet rate
and can no longer see my hotel on the
distribution site, even with rack rate

F O C U S

‘s
team in Asia

The crossed-out rate and reduction
percentage function makes your pro-
motions easily visible to the Internet
user and has proved a success on all
our distribution sites.
This type of display can also be used on your
own website. All you have to do is ask your
customer relations representative to activate
the functionality. It’s then up to you to define
and configure the categories of promotional
rates you want to highlight in comparison

with your public rate (the percentage of
discount is calculated automatically by the
software and only appears once it reaches 5%).
For more information regarding this
functionality, please don’t hesitate to
contact Carole Morard 
on +33 (0)1 44 71 05 01.

F A S T B O O K I N G D A Y  T O  D A YF A S T B O O K I N G  N E W S

???????

Multi-service CRS
and the Cross-Selling

Function

T H E  P L U S E S  O F  F A S T B O O K I N G

A D V I C E  F R O M  F A S T B O O K I N G

Highlight your 
promotions with 
the crossed-out 
rate option

A new look, new trends and new themes for our promotional Newsletter, targeting over
100.000 Internet users registered on our hotel booking sites.

On distribution web site

On your web site
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H O T E L B O O K I N G E X P E R T
H O T E L B O O K I N G E X P E R T
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In our last issue we announced big changes for 2006 and introduced you to just some of them, with
the implementation of new rates, a customer loyalty tool and totally redesigned distribution sites. 
This new issue confirms the scale of the transformations currently under way at FastBooking.
The first of these is a highly ambitious project to create a FastBooking.com brand and a hotels
distribution site with the same name.
Our facilitator role will also continue to live up to its name thanks to FastBooking Checker, a new tool
that will challenge your whole way of looking at competitive monitoring.
And finally you will be able to discover our new Newsletter, targeting Internet users this time, which
will also contribute towards dynamizing our services, by highlighting and publicizing your best
offers.
Not to mention the launch of our new Representative Office in Italy aimed at creating even closer
links with our clients on the other side of the Alps.
We are confident that all these innovations will meet with your approval, answering your needs and
above all simplifying and improving your Internet strategy on a daily basis.

S E E N  I N  T H E 1 6 / 0 2 / 0 6  

I S S U E O F T O U R  M A G

F A S T B O O K I N G  A N N O U N C E S I T S R E S U L T S

E X T R A C T S …

FastBooking is about to launch
a truly emblematic and cutting-
edge booking portal. The portal,
which will be known as
FastBooking.com, aims to federate
all the hotels currently distributed on our
30 regional sites, such as www.hotels-paris.fr,
www.hotels-direct-italy.com, www.hotels-
direct-singapore.com or www.hotels-direct-
kualalumpur.com. The new site will offer a
detailed map search facility and extended
descriptive information. What’s more, you will
now be able to insert up to 30 pictures instead
of the current 4, to fully optimize your hotel.
FastBooking.com intends to focus on information
quality and of course on the visibility of your
hotel on the Internet thanks to substantial
investments in terms of referencing on the
main search engines.
But to ensure the success of a project on this
scale we need your help. Over the next few days,
if you belong to the FastBooking distribution
program (optional program), you will receive

an e-mail asking you to complete your back
office interface, which has been partially
redesigned. New sections will be inserted
which should both satisfy you and meet the
needs of Internet users by providing a more
detailed offer with a section devoted to
Business Tourism infrastructures, more precise
information on leisure activities, highlighting
of your hotel’s strong points and an opportunity
for you to insert (and change) your own
photos.
Internet users will obviously still be able to
access the ratings and comments received
by the hotel.
This major portal is due to go on line towards
the end of the current semester. You will find
more information in the next issue of
FlashBooking.

FastBooking Europe Carole Morard +33 1 44 71 05 01 cmorard@fastbooking.com

FastBooking USA Ed Brill +1 212 752 8500 ebrill@fastbooking.com 

FastBooking Asie Henry Teng +65 6223 2730 hteng@fastbooking.com 

Representative office in Italy Francis Louis Passerini +39 041 532 1919 flpasserini@fastbooking.com 

Information on distribution sites Lucie Mansuy +33 1 44 71 05 18 lmansuy@fastbooking.com

Invoice queries Marzena Moison +33 1 44 71 05 03 mmoison@fastbooking.com

In 2005, the number of nights booked
via the FastBooking solutions doubled,
reaching 915.000 by the end of the year
(as against 451.000 in 2004).

« Our choice of FastBooking goes back
nearly five years. On the integration of
Timhotel within the My Paris Hotel Group in
2003 and the creation of this new brand
with our marketing firm, FastBooking took
a pro-active and ongoing role in defining

and setting up an Internet
strategy for the group and
its 25 hotels. This close collaboration is
reflected in our Internet results, which
show an upturn of over 40% every year. »

H E A D L I N E  O F  T H E  M O N T H F I G U R E  O F T H E  M O N T H

915.000

« In all over 1000 new hotels have been
recruited [...] 
The number of nights booked reached
915.000 at the end of 2005 as opposed to
451.000 in 2004 [...] 
The European market took the lion’s share
with 85% of the total volume but the American
and Asian subsidiaries nevertheless showed
a respective growth rate of 7% and 8% [...] 
FastBooking is reaping the direct benefits of

e-business democratization and a natural
market increase but (its) strength lies above
all in (its) ability to anticipate and to invest in
new tools [...] 
The new versions of (its) websites, together
with a boost in advertising campaigns on
the main search engines, mean that
FastBooking’s distribution branch now
represents half the company’s turnover [...]  
Theother element in turnover has been achieved

directly by the hotels’ websites [...] and
also by the company’s GDS/IDS service [...] »

T H E Y ’ R E  T A L K I N G  A B O U T  U S  I N  T H E P R E S S  

C U S T O M E R  F E E D B A C K

R E C E N T  A D D I T I O N S

A L W A Y S  R E A D Y  T O  H E L P  Y O U

P R E S S  &  R E F E R E N C E S
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Mini Hotel Group, Italy

www.minihotel.it
Roma Hotel, Czech Rep.

www.hotelroma.cz

Plaza Futuroscope, France

www.hotel-plaza-futuroscope.com  

Blue Moon, USA

www.bluemoon-nyc.com  

Hotel Du Théâtre, France

www.hotel-theatre.com

The Sarojin, Thailand

www.sarojin.com

Minerva Palace, Italy

www.hotelminervapalace.com
Victoria Garden Suites, France

www.victoriagarden.com 

Hotel Wilson, France

www.hotelwilson.com 

Private Hotels, Finland

www.privatehotels.fi

Landis Twichung, Taiwan

www.landis.com.tw

Gardena Hotels, Italy

www.gardenahotels.it

Black Hotel, Italy

www.blackhotel.it

FastBooking 
realizes a growth rate
of 105% in 2005

7, rue de Duras - 75008 Paris - France
Tél : +33 1 44 71 05 05 - Fax : +33 1 44 71 05 06
info@fastbooking.com - www.fastbooking.com

E D I T O R I A L B Y

J E A N - L O U I S B O S S ,  

M A R K E T I N G  D I R E C T O R

FlashBooking

FastBooking.com 
is on its way...

Room nights booked 
through FastBooking 
(thousands)
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Magali Dumas, 
Head of Marketing and Information systems
25 hotels in the heart of Paris
www.my-paris-hotel.com / www.timhotel.com


